
mobile web 
and what’s ahead



Why a re-design?
Better navigation and updated graphics
Easier (for you) to demo
Includes new and latest developments
Future proof

Latest facts and stats...

50%



Recent quote from Duxburys
- an it’seeze customer.

"On checking our Google 
Analytics we  found that 
a third of our online 
searches were through 
mobile devices" 



What could this indicate?

a third of Duxburys customers will have a better 
browsing experience with a ‘mobile specific’ website

a large percentage of their searches is done via 
mobile - meaning local  Preston searches

Better browsing experience means happier 
browsers, more enquiries and more business?



Why a separate mobile site?

Navigation designed specifically for mobile use

SPEED. Desktop sites will run slower on mobiles...

Making the more ‘important’ pages more accessible

Ergonomics. People browse with their thumbs!
Desktop sites on mobile are tricky to click through



The speed test... on a full 3g connection

9 seconds to fully load the 
home page on a smartphone

3 seconds to fully load the 
home page on a smartphone

Would you wait?



Talking of speed...

74% of all mobile users will wait a maximum of 5 
seconds for a page to load. 

80% of mobile phone users will be connecting via
3g not wifi. This means speed is essential.

57% of mobile web users have ‘slow issues’ 
when accessing non-mobile sites. (‘clicknewz’ extensive research)



Why an it’seeze mobile site

Get ahead of the game.  Demand will soon grow. 
Especially for an ‘editable’ mobile site.

Designed by experts. Tested for speed!

As with all it’seeze packages mobile sites will be 
updated with new features and future developments.



The new regional mobile pages



Highlighting key facts

50%
Facts 

updated 
regularly



Highlighting key features

Features 
updated 

when 
needed



3 mobile case studies

Showing the effectiveness of our mobile web solution
And how it can benefit various types of businesses



Desktop and mobile together

Mobile sites that reflect the branding of desktop sites
The benefits of having a desktop and mobile site



Ready and going live in October


